
Powerful Parenting for November 11, 2020 
 

We hope you find this information useful, inspiring, challenging, helpful, sobering, insightful, etc.  If you want 
to be added or taken off this list, just let us know.  If you know someone who could benefit from it, pass it 
along.  If you have any comments, concerns, want to be added or deleted from this list, e-mail 
david@claytonbaptistchurch.com. 
 

 

Four 2020 Trends on Gen Z Mental Health 

It is not surprising for anybody reading this that Covid-19 has negatively affected the mental 

and emotional health of people across the world. Our students are hurting in very significant ways. 

In a report released last October by the American Psychological Association, 91% of Generation Z 

reported that they have experienced at least one physical or emotional symptom due to 

stress. Significant causes of stress reported through this report included the fear of mass shootings 

(75%), sexual assault (53%), and bullying (35%). 

This was BEFORE what we know as Covid-19 even entered into our consciousness. 

Generation Z is very much attuned and connected to what is going on in society. Social media is 

being used and consumed to spread awareness of the world’s state of affairs, in ways both accurate 

in inaccurate. This attunement can be a powerful gift for a generation that values fairness and 

justice. And it can also lead to more stress on the mental and emotional health of our students. 

Here are a few trends that are being seen that are causing significant stress for Generation Z: 

Isolation. This is a no-brainer. While social distancing has been a necessary evil, a recent 

poll of 1,600 students showed that 62% of Generation Zers have shown symptoms of loneliness, 

stress, anxiety, and frustration. 

Fear for the Future. The election caused a lot of stress and anxiety for everyone. In fact, 

(83%) of young people surveyed said they are experiencing stress over the future of the nation. This 

is the highest number ever recorded, which speaks to our time in history. Our students are not 

escaping this reality, with grave concerns over possible outcomes of the elections. Not every 

congregation or every youth pastor is comfortable to delve into a political discourse. In many cases, 

that is wise. With such a hot button issue that so quickly leads to emotional dysregulation, it may be 

best to avoid a large group teaching around this topic. But there may be space for conversations 

with students in smaller formats. Not to influence a certain political ideology. But to listen and to 

learn. And if you are desiring to teach on the topic of politics, I would suggest leaning more into 

what it looks like or means to citizen of God’s Kingdom. What is the ethical standard of such a 

citizen? Who does God invite to be a participant in this Kingdom? Who is cared for in the 

Kingdom of God? 

Grief. As Covid-19 has caused great disturbance in what formally were normal activities, 

people have not known what to do with their level of grief. There have been some major milestones 

that Generation Z has missed out on much. We should not forget that. Think of the kids who have 

had to forego celebrations of major birthdays such as turning 13, 16, 18 or 21. How many kids have 

missed out on their final year competitively playing a sport? Homecomings, proms, graduations, 

first and last days of school, and much more have been lost due to Covid-19. More is still to come. 

Young people often don’t know what to do with grief. Much of Generation Z have not lived long 

enough to have had the opportunity to experience it. Many times, the first reaction to grief is to 

ignore it or deny it. It can be embarrassing or feel like weakness to grieve. Many kids minimize 

what they are feeling about things, often explaining, “Other people have it worse.” 

And our best kids will often feel shame if they admit some type of grief or sadness over 

losing a certain aspect of life. I’ve had many kids in my time in ministry immediately follow up a 

“Yeah, it was hard,” with a “but God is so good,” or “but I trust God.” We do not want to discount 

any of that. Of course, it is good to trust in God and recognize God’s goodness. And…it is good and 

healthy to make room for a time to grieve. To be sad. To say that things just suck. And let that be 

that. Of course, this doesn’t even include the number of kids that have been affected by the death of 
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someone they know and love to Covid-19. That is a very different level of grief that requires a 

different level of immediate care. 

Social Justice. I know this is a hot button issue within society. It can also be divisive within 

the church right now. But the statistics show that young people are increasingly growing concerned 

with the topic of race. Of 38,919 individuals surveyed between the ages of 13-25, a whopping 88% 

shared a feeling that Black Americans are treated differently than White Americans. Of those young 

people surveyed, 77% shared that they have attended a protest. And 62% stated that they are willing 

to be arrested while participating in a peaceful protest. Race is a stress point within the Generation 

Z culture and, as youth pastors, it would be wise not to ignore it. Kids are talking about it with an 

increasing regularity.  
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Pot Store Ads and Location Influence Marijuana Use 

Advertising and location of cannabis retailers influence adolescents’ intentions to use 

marijuana, according to a new study in the Journal of Health Communication by Washington State 

University researchers. Researchers conducted a survey of 13- to 17-year-olds in Washington State 

to find out how marijuana advertising and the location of marijuana retailers influence adolescents’ 

intentions to use the drug. The researchers also asked participants about their outcome beliefs — 

whether or not they thought using marijuana would be good for them personally and or socially. 

Their research shows regular exposure to marijuana advertising on storefronts, billboards, retailer 

websites, and other locations increased the likelihood of adolescents using marijuana. 

The location of retail stores also played a role but the results of the survey were mixed. 

While the actual density of marijuana retailers in an area was not associated with adolescents’ 

intentions to use, study participants who said they lived within five miles of a marijuana shop were 

more likely to report intentions to use the drug than those who perceived they lived farther away. 

The results of the research team’s study could have significant policy implications as states that 

have legalized recreational marijuana use grapple with ways to adhere to the drug’s legal status 

while trying to prevent adolescent marijuana use. 

For instance, most states with legalized marijuana restrict placing retailers and 

advertisements next to schools, but other locations, where adolescents live and spend a lot of their 

time, remain largely unregulated. 
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